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Lewiston Adult Education presents “Marketing in a TiVo Age-How to Get Noticed”

In the age of TiVo, satellite radio, iPods and reduced newspaper circulation what is the best way for the small business owner to maximize their marketing dollars?  Candace Sanborn of Encompass Marketing & Design (

 HYPERLINK "http://www.encompassmarketing.com/"

www.encompassmarketing.com
) will discuss the challenges and advantages to marketing and reaching audiences in an ever changing media world.  Together business leaders and entrepreneurs will be discuss how to create a hybrid plan that uses traditional media but with unique approach.

Ms. Sanborn is a partner at the Auburn firm of Encompass Marketing & Design.  Encompass Marketing has worked with many Maine based entrepreneurs and larger business to create marketing and media plans to maximize investment and compete in today’s media world.


The course is being offered on Tuesday, February the 6th from 8:30-10:30am in the Shipyard Lounge at the Androscoggin Bank Colisee. Ms. Sanborn and other business

Leaders will be available to meet with the media from 8:00-8:30am and from 10:45-11:15 (alternate interview times may be arranged).



Attached photo caption:  Candace Sanborn, Encompass Marketing & Design

For more information please call 756-8560 or visit Lewiston Adult Education at www.lewistonadulteducation.org.

###

�Objective of media release is have the media attend, don't be afraid to actually invite them.


�Single line that summarizes the release.


�When possible, provide URLs with live links.


�In a media advisory, the first paragraphs should tell the whole story.  Who will be present and why should the media be interested in covering the event.


�Provide info as to the best time for the media to attend.


�In a single paragraph outline where and what time the event will take place as well as suggested times for the media to conduct interviews.


�Provide caption information for any photos.  Photos should be embeded in the press release and attached to the emails.


�Contact info for the media to call and ask questions or receive further info before the event.  


�Indicates the release is done, no second page or attachments.





