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Introduction
The Maine Adult Education brand is more than 
the sum of those involved and what they do, it is 
a promise that education will bring rewards and 
fullness to life and that Maine Adult Education 
is a community focused on making a difference 
in peoples lives through continuing education. 
Building and protecting this brand is essential in 
all communications. One element is the correct 
and consistent usage of all visual elements. The 
purpose of this brand manual is to clearly explain 
that usage.

Learning for Work and Life
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Logo
The Maine Adult Education logo is represented 
by the combination of five unique icons and the 
letterforms that comprise the name. This treatment 
is based on specific, carefully developed visual 
relationship between the letterforms and the icons. 

It should not be recreated.  
Use only approved digital files.

Size
The logo may be enlarged or reduced in size as 
required. The minimum size of the logo is often 
determined by the method of reproduction or 
fabrication. The minimum size, using optimal 
reproduction methods, can be measured by the 
width of the ADULT EDUCATION typeface. This 
should measure no less than 1.25” from the Left 
bottom edge of the “A” in Adult to the Right 
bottom “n” in Education. Using less than optimal 
reproduction methods, the logo should only be used 
at a size which does not compromise quality and 
legibility.

Clear Space
For the logo to communicate effectively, it should 
not be crowded or overwhelmed by other elements. 
“Clear space” refers to the area surrounding the 
logo that should be kept free of visual distraction. 
No graphic element or text of any kind should be 
placed within this clear space. The recommended 
clear space on the left and right sides, is equal to 
the width of the word “MAINE” and on the top and 
bottom is equal to twice the height of the word 
“MAINE”.

1.25”
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Logo Color Reproduction
There are many factors that can influence accurate 
color reproduction. These include paper stock, ink 
coverage, line screen, and various processes from 
different printers. Other factors include web and 
computer monitor settings. For optimal results 
work with printers and vendors to match the colors 
indicated here. Also use appropriate color chips for 
matching purposes when reproducing these colors 
on other media such as fabric, plastic, paint, etc.

The full color logo has six colors but may also be 
reproduced in two colors (black and PMS 2727 Blue), 
in grayscale (using a 30% screen of black behind the 
icons), in black and in white reversed out of black 
or other dark color. The exact arrangement and 
proportion of the logo must not be altered in any 
way from examples shown.

Examples below indicate the Pantone Matching 
System (PMS) colors, primarily used for specialty 
and spot color printing, CMYK numbers, used for 
most print applications, and RGB/Web#, used for 
on-screen such as web, Powerpoint etc.

PMS 109

C: 00
M: 10 
Y: 100 
K: 0

R: 255 
G: 221 
B: 0

#F3D000

PMS 2727

C: 71 
M: 42 
Y: 0 
K: 0

R: 78 
G: 132 
B: 196

#6283C1

PMS 347

C: 100 
M: 0 
Y: 86 
K: 3

R: 0 
G: 161 
B: 96

#2E9F63

PMS 186

C: 0 
M: 100 
Y: 81 
K: 4

R: 227 
G: 24 
B: 54

#C21E39

PMS 1235

C: 0 
M: 29 
Y: 91 
K: 0

R: 253 
G: 187 
B: 48

#ECB941

BLACK

C: 0 
M: 0 
Y: 0 
K: 100

R: 0 
G: 0 
B: 0

#000000

GRAY

C: 0 
M: 0 
Y: 0 
K: 30

R: 188 
G: 189 
B: 191

#BBBCBE

Full Color

2-Color (Black and PMS 2727)

Gray Scale (Black and 30% gray behind icons)

BlackWhite and 30% Gray knocking out of 
dark color

White knocking out of dark color
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Non-Approved Usage
Consistent and proper usage of the logo is essential 
for ensuring the desired perception of Maine 
Adult Education. Several examples of incorrect 
usage are shown on this page but this set is not 
comprehensive.

Mark Integrity
The integrity of the Maine Adult Education logo 
is diminished when it is incorrectly applied. 
Unauthorized versions and unacceptable usage of 
the logo may even place it’s legal protection at risk.

•	DO	NOT change the colors unless otherwise 
noted in this manual.

•	DO	NOT change the color of separate 
components of the logo.

•	DO	NOT outline any part of the logo.

•	DO	NOT use white border to outline the logo on 
dark backgrounds.

•	DO	NOT rearrange the components, eliminate or 
use the components separately unless otherwise 
noted in this manual.

•	DO	NOT distort the logo or scale it 
disproportionately.

•	DO	NOT rotate the logo.

•	DO	NOT violate the clear space with a text, 
image, or any other element.

•	DO	NOT fill the logo with a photograph or any 
other pattern or texture.

•	DO	NOT change the icons or change the number 
of icons used above the name.

Changed Color on Text

Changed Color on Icons

Outlined

White around Logo

Changed Order of IconsLogo Stretched

Logo Rotated

Logo Squished

Changed Number of Icons
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Icons
The 5 icons may be used as separate 
graphic elements, together or individually. 
The color associated with each icon must 
remain the same as when used with the full 
logo.

Each logo represents one of the 5 main 
program areas of Maine Adult Education:

High	School	
Completion

Literacy	&		
Family	Literacy

Personal	
Enrichment

Business	&		
Skills	Training

College	
Transitions

Full Color
See color chart on p4

2-Color
PMS 2727

BlackGray Scale
30% Gray



Maine Adult Education Brand Standards Manual

7

Primary Typefaces
The family of typefaces listed here provide a 
distinctive and consistent character to the identity of 
the Maine Adult Education brand. They should be 
used whenever possible as the primary typeface in 
all communications.

Alternate Typefaces
In cases where the primary typefaces are not 
available, the Helvetica and Times family of 
typefaces may be substituted. The use of theses 
alternate typefaces should be limited to body copy 
in general business documents and the web. These 
alternate typefaces should not take the place of the 
primary typefaces when they are used to build the 
Maine Adult Education brand.

Font Usage
These fonts should be used in all literature and 
collateral materials prepared by Maine Adult 
Education.

Avenir Light 
Avenir Light Oblique 
Avenir Book
Avenir Book Oblique
Avenir Medium
Avenir Medium Oblique
Avenir	Heavy
Avenir Heavy Oblique
Avenir Black
Avenir Black Oblique

Century Old Style Regular
Century Old Style Italic
Century Old Style Bold

Helvetica Regular
Helvetica Regular Italic
Helvetica Bold
Helvetica Bold Italic

Times Regular
Times Regular Italic
Times Bold
Times Bold Italic

Primary Typefaces Alternate Typefaces
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Catalog Covers
Below are two examples of catalog covers: a 
standardized version and a more individualized 
version. The Standardized version has the Center’s 
name on top, an illustration or photo in the center, 
the Maine Adult Education logo underneath the 
image and a color bar on the top and bottom. A 
call-out message can be added over the central 
image if desired. Use of a standardized version is 
recommended because, over time, catalogs from all 
the centers will be easily recognizable by the public 
no matter where or when they see it.

Although not recommended, a more personalized 
version may also be created. The only requirements 
for the this version are that the Maine Adult Education 
logo be used at a specified size (2” across), that the 
standards for its use as described in this manual not 
be violated, and that the appropriate fonts are used.

Standardized cover Cover with more individualized design
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Use of Center’s Name
The use of a Center’s name must not interfere with 
the Maine Adult Education logo as set forth in this 
standards manual.

For example, a Center’s name must not be placed 
within or over the Maine Adult Education log nor 
within the prescribed white space around the logo.

Some examples of proper and improper use appear 
on this page.

Letterhead concept Simple ad concept

Gorham Adult Education

Name too close

Piscataquis Valley 
Adult Education Cooperative

Name going through logo

Augusta Adult and Community Education
Name too close

MSAD #44 
Adult and Community Education

Name correct minimum distance from logo


